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PLEASANT 


The perfumers have felt the effects of the gen- 


PROSPECTS. 


eral prosperity, looking back upon 1905 as hav- 
ing been one of their best years. The prospects 
for 1906 are that business will be still better, for 
the demand for perfumery and allied products is 
increasing from day to day. ‘This is true of all 
grades of perfumery, but especially of the finer 
extracts. The public seems to be willing to pay 
any price for delicate, lasting and esthetic odors. 
There is play in this line for all of the knowledge 
of skilful combination and all of the artistic in- 
stinet possessed by the leaders in the work. It 
time when the American 


is only a matter of 


public will be convinced that American manufac- 
turers can give them as fine and exclusive per 
The de- 


mand for the best is growing and will continue 


lumery as the best of foreign houses. 


to grow. 


LEARN WHAT THE TRADE IS DOING 
BY ATTENDING THE M. P. A. CONVEN- 
TION IN APRIL! 


The American Perfumer 


AN AUTHORITATIVE ORGAN 
THE ODORIFEROUS ARTS 


MARCH, 


1906. 


Vol. I, No. 1. 


THE RAISON D’ETRE. 

Tne AMERICAN PERFUMER appears as the organ 
vf all The 
wonder is that there has been no permanent or- 
gan of the perfumers published in the English 


interested in the odoriferous arts. 


language long ago; for every other interest has 
had its representative, and there is certainly room 
and need for this magazine. ‘There is no neces- 
sity to show the ancient character and honorable 
position of the perfumer’s art, for it is as old as 
l.gypt, as wide-spread as the flowers from which 
the essences are drawn. 

This art is now become a science, with the ap- 
plication of the results of chemical discovery and 
research to the making of perfumery, and the 
interchange of thought is necessary to the pér- 
fecting of this science lhe best medium for such 
exchange of ideas is the monthly journal, more 
prompt than the book, more explicit, and more 
many-sided than the labored treatises of indi- 
vidual students. 

It is the purpose of THe AMERICAN PERFUMER 
to focus all possible news of interest for those 
who are engaged in the manufacture and sale of 
perfumery, perfumed soaps, and _toilet-articles, 
that all may be benefited by the prompt an- 
nouncement of whatever may be new and useful 
to them in their work. 

Through our correspondents in all parts of the 
world we shall present from month to month the 
actual state of the trade, condition of the raw 
material markets, and whatever of personal news 
may prove of interest. 

Commanding as we do the services of experts 
in the great centres of the science of perfumery 
production, we shall present the results of their 
work in new materials, and improved methods 
both of making and of selling. 

Our departments are practical and helpful, giv- 
ing scientific information, and bristling with ideas 











4 THE AMERICAN PERFUMER 


that cannot fail to be helpful to wide-awake mer- 
chants. 

This magazine is the property of all interested 
in it; its columns are ever open and new depart- 
ments will be opened whenever demanded by 
those interested. 

We can not have everything in every number 
of the PERFUMER, but it is our purpose to offer 
something new and something true in each issue. 
Working freely and independently in the interest 
of the trade at large, and acting practically as 
the mouthpiece of the Manufacturing Perfum- 
ers’ Association this magazine may be relied upon 
to stand for the best in the perfumer’s art, a dig- 
nified spokesman for the most delicate and refin- 
ing of trades. 


SOMETHING ‘TO THINK ABOUT AND A 
GOOD TIME AT THE CONVENTION, 
APRIL 3, 4, 5! 


Once more the package-post is before Con- 
gress, with better prospects of passage than at 
any time before. ‘The value of co-operation be- 
tween the merchants for any advance movement 
is well demonstrated by the tremendous pressure 
being brought to bear for the passage of the bill. 
It is certainly remarkable that the United States 
should be so far behind all the European nations 
in its package-post, when we lead in so many 
other departments of commercial communica- 
tion. ‘The opposition has come from none other 
than the Express companies with their represen- 
tatives in the Senate and House of Representa- 
tives, but public opinion will finally force them 
to surrender to the interests of the merchants 
at large. 





THE MANUFACTURING 


ASSOCIATION. 


PERFUMERS’ 


Organization and combination are the necessi- 
ties of the day. 
is at odds with itself, and so important an indus- 
try as that of the Perfumers of the United States 
had to meet the necessity by proper organiza- 
In forming the Manufacturing Perfumers’ 
Association of the United States some twelve 


The trade that is not organized 


tion. 


years ago the incorporators worked wisely, as 
results have shown. There are now more than a 


hundred of the leading firms identified with the 
Association, for the common good. It is a repre- 
sentative body—yet there are still some who 
should be on the roll of membership. It is in 
their interest that they should form a part of this 
great national body, adding force to every effort 
that is making for the general good. It is a mis- 
take to think that this organization merely meets 
and talks and eats, once a year. ‘The special 
committees on ‘Transportation, on Trade Inter 
ests, on Importations and Undervaluations, on 
Registry of ‘Trade Marks, the Bureau of ‘lravel- 
ling Salesmen, and on Legislation work faith- 
fully and effectively. ‘There is a general fraternal 
feeling flowing from the recognition of common 
interests at stake. Notwithstanding competition 
there is co-operation along general, broad lines 
and there is every reason for the expansion of 
this spirit. 

Is it wise? Is it safe? Is it right that any one 
in the perfumery or allied trade should not be a 
member of this Association? THe AMERICAN 
PERFUMER may be relied upon to uphold the 
hands of the Perfumers’ Association, acting as 
the monthly visitor to every member, 


THE FORMULA QUESTION. 


The Formula question has been brought up at 
almost every meeting of the Manufacturing Per- 
fumers’ Association, and with good reason, for it 
is one of those questions most difficult to dispose 
of. In another part of this issue the matter is 
discussed by one eminently qualified to speak on 
the subject, and it is only right that this should 
be the first of our series of Timely Talks on Liv- 
ing Topics. There is certainly something wrong 
when the essential oil dealer has to instruct his 
customer in order to sell goods. One of the worst 
features of the entire proceeding is that like the 
formule published in some books those formulz 
which are “given away” are not worth having. 
The remark made in the course of the discus- 
sion of this matter at the last meeting of the As- 
sociation that the firm which wishes to go into 
the perfumery business ought to employ a per- 
fumer comes very near to hitting the nail on the 
head. It ought not to be necessary for the Asso- 
ciation to use a club to compel reputable dealers 
not to impart formule in order to sell goods, for 
it is a very near-sighted policy on the part of 
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these dealers not to protect their large and re- 
sponsible customers. 

THe AMERICAN PERFUMER may be relied upon 
to aid in every way to stamp out this evil, and 
its columns are open to those who have any prac- 
If the 
dealers and manufacturers will stand together 


tical suggestions to make along this line. 


the practice can be stopped promptly and com- 


pletely.. 


Within a few weeks the Manufacturing Per- 
fumers’ Association will meet in annual session, 
and it is a wish expressed by many of the most 
earnest members that the real business of the 
Mem- 


bers attend at a considerable sacrifice of valu- 


meeting be expedited and made definite. 


able time and they claim that some persons seem 
to delight in wasting the limited hours of the 
talk. 
several important, practical questions which have 


convention with purposeless ‘There are 


been talked over ad nauseam. ‘The time has now 
arrived for some action, and it is hoped that the 
meeting of 1906 will be distinguished for the 


amount of work done and actual results obtained. 


BE IN IT! BY ATTENDING THE CON- 
VENTION, APRIL 3, 4, 5! 


Clothes do not make the man nor does the 
package make the perfume, but the effect of ap- 
pearance is universally acknowledged. The time, 
attention and money expended upon tasteful and 
attractive bottles and labels goes far towards the 
saleability of an extract. ‘The designer who puts 
some human interest into the picture on the bot- 
tle helps to attract attention to the goods and is 
well worthy of his hire. The shapely receptacle, 
unusual, but artistic, does its share towards mak- 
ing a sale, and when there is added to all the 
external graces really good material in the ex- 
tract, the continued sale of the novelty must 
follow. As is the case with the man, the clothes 
may obtain consideration in the first instance, 
but he must have something to say to hold his 
friends. Many a man has been attracted by a 
pretty face, only to be disgusted by the silliness 
behind it. But other things being equal the at- 
tractive package goes far towards making sales 
and retaining custom. 


SYNTHETIC CRIMES. 
By Mr. A. B. CALISHER. 


Dangers and difficulties crowd around every 
improvement, and this is especially true in the 
field of perfumery materials. During the last 
ten years great strides forward have been made 
in the creation of new products resulting from 
the synthesis of chemical elements in new and 
unknown proportions. The result has been the 
bringing forward of some very valuable aro- 
matics or synthetics of untold interest to the 
manufacturing perfumer. But unfortunately the 
imitators and counterfeiters have been at work 
With a little knowledge of 
chemistry it has been possible to make some poor 


at the same time. 


substitutes for new materials proven valuable, 
and when the counterfeits were tried they of 
course failed to give satisfaction. These “fakes” 
have made it all the harder for the legitimate 
houses to introduce real novelties of actual worth. 
When the salesman comes to the busy perfumer 
and says: “Here’s something new and good that 
you want to try,” the puzzled perfumer replies 
often: “I have a dozen samples sent me last week, 
one as poor as the other, for I have tried them; 
why should I waste my time trying your stuff?” 
Is the salesman to say, “Those are counterfeits, 
and mine is the real article?” If he does will the 
perfumer believe him? Or to take another in- 
stance. Suppose that some essential oil man 
makes a compound that any one could make out 
of the two or three ingredients, and tacking on 
some fanciful “new” name, places it with a few 
perfumers. Suppose that these perfumers use 
the compound with more or less satisfactory re- 
sults, paying a much higher price than the in- 
eredients warrant. Is it fair or good business on 
the part of the dealer in raw materials so to de- 
ceive the customers who have confidence in him, 
and lead them to believe that he and he alone 
can furnish this wonderful compound ? 

These are the synthetic crimes which mili- 
tate against sound, fair, honest business, and 
Tue AMERICAN PERFUMER must always be ready 
to expose such practices and the perpetrators of 
such crimes. 

The honest merchant need never resort to 
illegitimate methods for the sale of his goods; 
the dishonest man must and should be exposed 


for the benefit of all. 








CAN THE AMERICAN PERFUMER MAKE 
TION WITH 
By Mr. A. D. 
There is no reason in the world why French 
extracts should be sold to the best American 
trade except that the goods are superior in 


quality to most of the goods offered by American 


manufacturers. I know that I shall arouse a 
storm of criticism by this statement, but the fact 
is that when you examine many of the French 


extracts you will find that they possess advan- 
ages over the majority of our American products. 
Now I do not mean to say that the American per- 
fumers can not make just as fine extracts as the 
French perfumers, but the fact is that they do 
not, 7. ¢., in most instances. 

I have little sympathy with the American per 
fumers who claim that the American people will 
not pay the price for good American extracts. 
Our experience is in direct contradiction to this 
position. It is of course impossible for any per- 
\merica to 
make an extract to sell for three dollars a pound 
that can compare with the extracts made by the 
Man 


fumer whether he live in France or 


who obtains twelve or sixteen dollars a 


pound. Our so-called triple extracts, as a rule, 
are a parody on the name. ‘The customer who 
wants really fine extracts can not be blamed for 
preferring real extracts, no matter what the price. 
Is it not a fact that the American public will pay 
Why then 


does not the American perfumer wake up to this 


any price for really good products? 


fact and make the finest extracts that he can, re- 
lying upon merit to draw patronage? It is a 
libel upon the purchasing public to say that they 
will not pay the price for American perfumes if 
properly made. The experience of more than one 
leading house points in the opposite direction. 
The purchasers are being cultivated to demand 
better goods and pay better prices. They know 
that they can not buy for forty cents an ounce 
what is equal to the extract for which they pay 
three dollars an ounce. But the American per- 
fumer can make just as fine an extract as any 
that comes from France, and with the help of 
the tariff can sell them at a much lower price 
oth the 
the per- 
fumer is certainly not behind the French manu- 


than the French product. start with 


same basic materials, and American 


facturer in the knowledge of combinations, so 
there is no reason save our own timidity that 
we do not compete for the very best patronage 


AND 
THE 


HENDERSON, O1 


SELL 


PEREFUMERY 
IMPORTED? 


IN COMPETI- 


Gortrine & Co, 


of those who desire the finest extracts that art 


can concoct, 

There are practical ways in which this can be 
done, and I am proud to state that we are trying 
to deserve this trade and to cultivate it. 

We have raised the quality of our extracts 
from time to time, selling them at first for three 
dollars per pound, then for four and a half, then 
for six, nine and ten dollars, until now we are 
getting twelve dollars a pound for a positive high 
grade extract which is as fine as anything that 
comes to this market. We are not satisfied with 
making a quality of perfume that is worth the 
price asked, but we insist upon our salesmen push- 
ing these high grade goods in direct competition 
with the imported perfumes, and we help them 
by doing the pushing ourselves in every way that 
will call attention to the surpassing value of these 
The dealers as well as the customers 
the 
retailer can conscientiously say to his customers: 


extracts. 


appreciate a really good article and when 
“Here is an extract just as good, if not better, 
than the French for less money,” the sale is more 
than half made. 

There is one important element in pushing 
the sale of high-grade extracts that must not be 
neglected. The package must be attractive and 
artistic. Money and care must be expended in 
devising attractive bottles and labels for especi- 
ally fine goods, for the outside is often taken as 
an index of the contents of the bottle. The mate- 
rial must, however, be as good as the price asked, 
‘Yo establish 
a trade and vogue for fine American perfumes no 


or the customers can not be held. 


pains must be spared to make the article really 
worthy, and at the same time to attract attention 
by wsthetic and fitting labels and bottles as well 
as boxes. A few cents more or less expended 
upon the package does not increase the cost per- 
ceptibly, but it does increase the saleability of the 
goods materially. 

The American perfumer must be willing to 
push his goods constantly, and at no lightning 
speed. But if there be real merit in the finest 
perfumes he can make, the public will in time, 
and that no very long time, appreciate the ster- 
ling worth and pay a fair price for these goods. 

It is a short-sighted policy indeed for the bulk 
of American manufacturers to deny the real merit 
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of some French extracts, and think that high- 
flown advertising will sell continuously products 
of inferior quality. We must make as good or 
better extracts than the French; sell them at fair 
prices, and by our American methods of pushing 


our wares secure and hold American patronage. 


CONDITIONS IN MILWAUKEE. 


Mr. A. 


waukee, Wis., 


J. Hilbert, of A. J. Hilbert & Co., Mil- 
was in New York lately and re- 
ports a tremendous boom in perfumery in his 
city and the surrounding territory. Last year, he 
says, was the best year they have had in twelve, 
and the year 1906 opens up with an even better 
outlook. ‘Twice as much goods were sold in 
the month of January of this year as disposed of 
The farmers never 
The 


banks find difficulty in loaning money at 6%, as 


in the same month of 1905. 


had so much money as they have now. 


the farmers say that they can borrow all they 


want at 5% from their neighbors. This means 
that the merchants are selling their goods and, 
rising above necessities, every one has money 
to purchase luxuries, among which perfumery 

The fe 


ing wise and refuse to send any more of their 


takes a leading place. irmers are becom- 
hard-earned money to Wall street, knowing how 
little chance they are given. ‘They have been 
burned too often and dread the fire even though 
They 


money they can at 4% or 5% and spending liber- 


no longer children. are loaning what 


ally for equipment of their farms, clothing for 
themselves, the 


women have plenty of spending money to buy 


their wives and children, and 
extracts, fancy soaps and complexion improvers. 

All this means good trade and good times, and 
if the perfumers do not make a record year of 
1906 it will be because they are not ready for the 
that 
Things not only were never better, but 
never so good in the West, and there is no rea- 


son that the Spring season should not exceed any 


tremendous demands will be 


made upon 


them. 


that ever happened. 
» 


REMEMBER NOT TO FORGET 
CONVENTION, APRIL 3, 4, 5! 


THE 


~ 


TRADE CONDITIONS IN CHICAGO. 


By Our Spectal Correspondent. 


Cuicaco, February, 1906. 
The amount of business done in Chicago since 
As the West- 
the prosperous condition of the 
Middle and Far West is faithfully reflected in 
this market. 


January Ist has been very large. 
ern Metropolis 


Merchants here anticipate the very 
best year in the history of the perfumery busi- 
ness, basing their calculations upon the unparal- 
leled prosperity of the farmers of this section 
of the country. Money was never so abundant 
as at present and this means that the wives and 
daughters of the farmers will have money in 
abundance to spend for perfumes, fancy soaps 
and powders. 

[t means more than this, for when the farmers 
prosper the merchants do a large business and 
their wives and daughters can indulge in lux- 
uries of the toilet denied them when times are 
hard. The holiday stock of perfumery was abso- 
lutely wiped out, and the activity in preparing 
for the Spring trade has meant the sale of thou- 
sands of dollars worth of perfumers’ materials. 
There is no specialty in demand, but all goods are 
salable, when of the right quality. 

The cry from all sides is for more goods of the 
best quality. Some of the perfumers have been 
led to purchase here and there by specious sales- 
men, only to find that the apparently cheaper 
goods were adulterated and spoiled some of their 
finest formule. ‘The concerns selling only the 
best goods are holding their customers, for the 
perfumer is responding to the steadily increasing 
demand for extracts of the best quality. 

Mr. Robert Kochs, vice-president of the Theo. 
A. Kochs Co., left for California with his wife, 
for a pleasure trip. 

Mr. Gundling has severed his connection with 
the Lemaire Perfumery Company. 

Mr. John B. ) Blocki & Son, 
has returned from an extensive Western trip. 


Blocki, of John 

Mr. Rogers has been appointed buyer of essen- 
tial oils for Swift & Co. 

Mr. Woodruff, of Armour & Co., has returned 
from a three weeks’ trip on business and pleasure 
combined. 

Mr. Kid. Fay, of E. A. Weber & Co., has gone 
on a Southern trip which will include Cuba and 
New Orleans. 














LEADING AMERICAN 


PERFUMERS. 


CoLtcatE & Company, NEw York. 


[From month to month this magazine will present 
sketches of the Leading American Perfumers, believing 
that history is most valuable as an indication of the meth- 
ods by which success has been attained No. 1 is naturally 
a sketch of the hundred-vyear-old Colgate & Co., whose age 
and continued expansion give it the right to special con- 


sideration.—Ep.] 


When William Colgate started his little soap 
factory at No. 6 Dutch Street, New York, in 
January, 1806, he could hardly have dreamed 
that within a century his descendants would have 
developed this business into the greatest of its 
kind in the United States, and one of the largest 
in the world. ‘This success has been deserved 
because not only of the originality of the founder 
of the business, for Colgate had planted a new 
industry in the States, but because of the spirit 
in which the business was begun and continued 
from father to son. There were principles back 
of this great structure or it could not have been 
developed so steadily, consistently and with so 
eminent a degree of success. It has been a con- 
stant march from “strength to strength,” utiliz- 
ing every new method, all the enginery of im- 
proved machinery and advancing enterprise, and 
at the same time moved by a spirit of justice 
and fairness which has gone far towards the firm- 
ness of the business. 

If one leading principle were to be selected as 
the supreme rule that has moved every member 
of the family, from the founder to the present 
grandsons of that sturdy manufacturer, it is that 
of proper consideration of the employ ees. ‘There 


are not many manufacturing concerns with a 
hundred years of history behind them who can 
point to a record of not a single strike or disagree- 
Yet this is 


They hav S msidered 


ment with the workers employed. 
true of Colgate & Co. 
the laborer worthy of his hire, and regarding the 
men and women who were aiding them in their 
work not as machines, but as human beings, 
there has grown up a mutual consideration and 
forbearance, that makes always for the best in- 
No better proof of the 
preservation of this spirit can be offered than the 


terest of all concerned. 


handsome presentation made at the celebration 
of the centenary of the firm’s existence in Jan- 
uary. At the banquet held in the Grand Central 


Palace for all of the employees, from the smallest 


and youngest to those that had grown gray in 
the service, each employee who had been in the 
service of the firm for a year or more was pre- 
sented with a five-dollar gold piece for every year 
of service. The sum thus expended reached the 
enormous total of forty thousand dollars, but 
it was money well spent, for it showed that the 
employers appreciate the fact that much as the 
laborer needs his master, just so much does the 
master need his faithful worker. 

There are other elements in the success of 
Colgate & Co. which must not be overlooked. 
Coupled 


methods, and a high sense of business integrity, 


with consideration, conservative 
was a proper progressive spirit and a thorough 
systematization of every department of the grow- 
ing concern. It is not surprising that Samuel 
Colgate, the William, 
his father, was one of the first to introduce the 


immediate successor of 


manufacture of toilet soaps into the United States 
in 1847, when he removed the soap factory to 
This 


forward, 


Jersey City, for many economic reasons. 


removal marked a tremendous step 
showing the determination to keep abreast of the 
times, and to give the American people the best 
goods that could be made. ‘The development 
of the perfumery department followed naturally, 
until now the sales of this great concern reach 
a total of three million dollars or more every 
year. If this be the age of specialties, then Col- 
gate & Co. are 


two hundred special products in their price-list. 


specialists, for they have some 


The house has long been famous for its Cash- 
mere Bouquet Soap, which might be well ad- 
vertised as “The soap that made Colgate famous.” 
But they have not stopped with the development 
of this or any other single specialty. They make 
shaving soap, dental powder, talcum powder, and 
perfumes of wonderful variety. ‘To chronicle is 
not to explain, and no one can actually explain 
the causes of this constant, even and steady ex- 
pansion. f[ligh principle, industry, enterprise 
can not explain it all, for there is the undefinable 
back of it all which must have run like a golden 
thread through this hundred years of history to 
crown all with unparalleled success. 

Perhaps one element in the process is explic- 
able by the readiness of the older members of the 
company to call to their aid the younger sons and 
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thus adding new bloodsfrom year to year, never 


fail to keep in touch with the times. It is certain 


that the Colgates have understood the value 
of advertising from its inception, and it is trace- 
able to this recognition that they have maintained 
their hold upon the patronage of the people, and 
obtained good prices for standard products. 
They appreciate the necessity of spending money 
to make money, and will as readily contract for 
the printing of an expensive booklet treating of 
the “History of Shaving in all Ages” to adver- 
tise their shaving soap:as they will buy a tiew 
and improved box for their talcum powder and 
tell the people about it. There is a far-reaching 
system behind all this, for in the third genera- 
tion, of the grandsons of William Colgate, one 
has charge of the soaps, another of the perfumery, 
another of the advertising and art work, etc. 

The agencies and branches of Colgate & Co. 
cover the civilized world, pushing their products 
in England, France, Australia and wherever man 
uses soap or perfumery. The success that has 
come is based upon continued, open-eyed effort, 
and even their competitors must admit that they 
have deserved all the glory and profit that has 
come to them. 


TIMELY TALKS ON LIVING TOPICS. 
No. 1. 
Tue GIviInG oF FoRMULAE. 
By Mr. Henry Dalley, of Lazell, Dalley & Co. 


(This first Timely Talk on the Formule question is the 
beginning of a series, one of which will appear in each 
number of THe AMERICAN PerruMeR. We shall always be 
pleased to have our readers write us about these ‘*t Talks ”’ 
with comments, either agreeing with or differing from the 
position taken by the ‘“* Talker.” 

In every instance these talks are submitted to those 
whose names they bear, for correction and emendation 
before publication. They are frank expressions of per- 
sonal opinion from men well qualified to speak on subjects 
of moment.—Ep.) 

The Formule question is one of considerable 
importance to the Perfumers of this country as 
is evidenced by the frequent discussion of this 
topic at each and every meeting of The Manufac- 
turing the United 
States. But discussion has merely cleared the at- 
mosphere for some united action, which I feel we 
ought to take, now that we know the extent of 


Perfumers’ Association of 


this evil and see a way to combat it. 
firm can settle the matter, but if twenty of us will 


No single 
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work in concert all difficulties will disappear. It 
would be impossible for any single firm, no mat- 
ter how powerful, to put a stop to this reprehen- 
sible practice of some dealers in essential oils 
who go to the retail druggists and offer to show 
them how to become perfumers, in order to sell 
a few dollars’ worth of materials. If our firm, for 
instance were to withdraw its patronage from 
some essential oil house proven to have given 
away formule to sell goods, the business of that 
house would not be affected sufficiently for the 
rebuke to be effective. But if twenty of us, upon 
receiving information of this unbusiness-like pro- 
ceeding by any house were to withdraw our pat- 
ronage that house would feel the blow at once. 
This seems to me to be the only practicable 
remedy for the evil, and I have been thinking it 
Of course any such 
radical action as this should be carefully safe- 


over for several years past. 


guarded so as to avoid punishing an innocent 
party. 

I see nothing reprehensible whatever in a man- 
ufacturer of first materials occasionally offering 
some improved formule, which may be neces- 
sary for the utilization of a new product, to well 
established This 
would not hurt the business or any one in it. But 
as a matter of fact | have never had any one 
All the 
formule from which we manufacture are our own, 


manufacturing perfumers. 


come to me and offer me a formula. 


But I do take exception to an all too common 
practice among some of the essential oil houses 
of going to some retailer and saying: “You buy 
your goods of Colgate? You buy your goods 
of Wright? Do you know that you are only 
making 20 per cent. on these goods? I will give 
you a formula; I will give you a dozen formule; 
I will give you as many formulz as you like, and 
all you have to do is to take a mortar and pestle, 
put in a little alcohol, a little water, and a little 
odorous material, stir them together, pour the 
mixture into a large bottle, decant from the larger 
into smaller bottles; paste on a label; and presto, 
you have your perfume.” ‘This is very attractive 
to the retail druggist ; and it is the program being 
followed to-day not in one case, but in many 
cases, with the result of greatly impairing the 
trade of the wholesale manufacturer. 

There is one plain way out of the difficulty, and 
that is for the members of The Manufacturing 
Perfumers’ Association to pledge themselves un- 
equivocally to withdraw their patronage from any 
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house, that gives formule to others than manu- 
facturing perfumers, so long as they persist in 
this practice. This will put it up to the dealers 
in materials to choose, whether they will sell to 
the large consumers of their products or lose their 
trade altogether. 

I do not wish to be misunderstood, and have 
anyone say that it is intended to prevent any 
manufacturer of raw materials or synthetics, or 
other goods used in perfumery making from giv- 
ing suggestions as to how they are to be used to 
the legitimate perfumery interests of the United 
States. 
could be safely left in the hands of our Executive 
Board. 


any case reported to them of any one giving for- 


It is really a very simple matter that 
That body could inquire carefully into 


mul to those not engaged in the manufacturing 
of perfumery, and upon being satisfied that the 
report is true, notify the members of The Perfum- 
ers’ Association, who would thereupon refuse to 
purchase from this house until proof is furnished 
that this reprehensible practice had been stopped. 
The Perfumers should take some such stand as 
We have established our 
business by a large expenditure of capital and 


this for self-protection. 


brains, and I am loath to see it injured in this 
way by a few dealers. We are not going to form 
a trust or use a club on any one, but we do take 
the position that it is unfair for those who are 
chiefly supported by our patronage to organize 
competition against us and our business. 

[ sincerely trust that some definite action on 
this matter will be taken at the next meeting of 
Association in 


The Manufacturing Perfumers’ 


April. 


DON’T FORGET 
APRIL 3, 4, 5! 


THE CONVENTION, 


SUCH FOOLISH OLD DAMES. 
Two ladies with high social aims 
(It wouldn't be fair to give names) 
Saturated their rooms 
With cologne and perfumes, 


rf) 


For,” said they, “we’re Colonial Dames.” 


Sam S. Stinson in Sat. Eve. Post. 


FACTS RELATIVE TO PERFUMES. 
From a lecture delivered in Marseilles before the 
Chemical Society of France. 


By M. Paut JEANCARD. 


In ancient days the art of the perfumer was 
especially reserved for religious ceremonies and 
the cult of the dead. ‘The antiseptic quality of 
gums and resins caused their use for the preserv- 
ation of the bodies. At Alexandria, Egypt, there 
were perfume factories before the Christian Era. 
From religious and funeral use perfumes grad- 
ually spread to the toilet. From the Orient this 
usage was transmitted to the Greeks and from 
During the Middle Ages 
it ceased, but following the Crusades the taste 


them to the Romans. 
for perfumes was brought to France, and the 
corporation of Glovers obtained from Philip Au- 
gustus the right to deal in perftimes. 

Later, floriculture developed around Florence, 
and then in the French Riviera, near Cannes and 
Grasse. Little by little, thanks to the beneficent 
soil and climate, a most interesting agricultural 
industry has grown up within two centuries. 
Plants for perfumery cover the sunny slopes, and 
from those factories go forth the odorous raw ma- 
terials required by the toilet soap makers and 
perfumers of the whole world 
Moscow, New York; 
row in China, following step by step the track of 


of Paris, London, 
yesterday of Japan, to-mor- 


civilization. 

Whence comes the perfume? A favorite hy- 
pothesis for some time has been that the per- 
fume is elaborated in the chlorophyl organs of 
the plant, 7. ¢., in the leaves, whence the flowers 
gather it through the stems and twigs. In the 
flowers the materials coming from the respiratory 
organs are modified at the same time with their 
odorous properties and are evaporated, little by 
little, embalmed by the passing breezes. 

The perfume plays its physiological part by at- 
tracting the insects to the flower in order to facil- 
itate its fecundation. It is especially to be noted 
that the perfume is stored up, not only in the 
flowers, but also in the leaves, the twigs, the 
trunk and the roots. 

From these facts we learn that the essential oil 
is volatile, even at low temperatures, and that it 
constantly throws off particles by which the ol- 
factory nerves are affected; a non-volatile body 
cannot be odorous has been proven by the theory 
of perfume vibrations. 
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The various sources of extraction are based 
upon this property of the volatility of the essen- 
tial oils and of their solubility in organic solvents. 
The ancients knew of only one way to treat per- 
fumed substances. It consisted in macerating 
them in vegetable oils, which was then clarified 
and used for the anointing of the hair and the 
body. In the Middle Ages the alchemists discov- 
ered distillation as a method of obtaining the 
essential oil from odoriferous plants. ‘The gen- 


eral processes now used are as follows: 


First—The use of steam, or distillation ; a con- 
venient and primitive method used throughout 
the world, and applied to a large number of 
plants, chiefly Thyme, Rosemary, Lavender, Ger- 


anium, Roses, Orange Flowers, ete. 


Second—Placing the leaves on fatty bodies; a 


cold process offering good results with such del- 


SH & 


icate flowers as the Jasmine and ‘Tuberose only. 
Third 


or infusion, applied warm to roses, orange flow- 


Extraction by a fixed solvent, fat or oil, 


ers, Cassie, violets, ete. 
Fourth—Extraction by a volatile solvent, gen- 

erally petroleum ether, known as “Extraction,” 

giving results with all kinds of flowers. 

with alcohol, which is a 


Fifth—Extraction 


method of producing perfumed spirits. 


Sixth—Expression, which is applied to such 


fruits as the bergamot, lemon, orange, etc. 


It was one of the pretty ancient theories that 
even after gathering the blossom was a little fac- 
tory, continuing to manufacture perfume until 
it died. 


So soon as the blossom is separated from the 


A different theory is accepted to-day. 


twig which nourished it, it is absolutely dead, 
and only apart of the perfume that it holds is in 
a free state. ‘he larger part is in inodorous com- 
bination with the glucosides. In the decomposi- 
tion which follows death this association may be 
destroyed, little by little, and the perfume set free 
may be absorbed by the solvents about it. 

What, then, is the nature of that subtle per- 
fume for the capture of which so many and com- 
plex processes are necessary? We know this 
only for a few years, since the analytical methods 
of chemistry have been applied to the study of 
essential oils. 
investigations has been 


The result of these 


most valuable in the detection of counterfeit and 
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adulterated oils. The study of the oils and their 
elements has led the chemists to reproduce them 
chemically ; thence has been created the industry 
of artificial perfumes, which has grown tremen- 
dously. This has not been at the expense of the 
natural products, as might have been supposed; 
but on account of the low price at which the arti- 
aicial perfumes have been produced the taste for 
perfumes has been stimulated, and the result has 
been the greater production of the natural, the 
indispensable complement of the artificial in or- 
der to obtain an agreeable bouquet. The large 
factories of raw materials for perfumers have had 
to add a special department for the preparation of 
artificial perfumes. 

he production of essential oils in the entire 
world is an important fact and may be summed 
up as follows: Cannes-Grasse, 20,000 to 30,000 
kilos of cassie, 3° 10,000 to 400,000 kilos of \ iolets, 
[,500,000 kilos of roses, 2,000,000 kilos of orange- 
flowers, 500,000 to 600,000 kilos of jasmin. Here 


s manufactured also 80,000 kilos of oil of laven- 


der, 30,000 kilos of aspic, 20,000 of thyme, 20,- 


000 of rosemary, etc., representing a value of 
more than 30,000,000 frances. 

Sicily and Calabria in 1904 produced 1,600,000 
kilos of oil of bergamot, lemon and orange, val- 
ued at 14,758,000 francs; Bulgaria produced 4,000 
to 5,000 kilos of oil of rose, valued at 3,500,000 
franes; Algeria produced about 30,000 kilos of oil 
of geranium; Zanzibar produced 4,000,000 to 
7,000,000 kilos of cloves; the Island of Bourbon 
30,000 kilos of oil of geranium and some vetiver; 
India, 1,500,000 kilos of oil of sandal-wood, 
500,000 kilos of oil of citronella, oil of palmarosa, 
lemongrass, cinnamon; the Peninsula of Malacca 


about 150,000 kilos of leaves of patchouly 


and vetiver roots; Central China, thyme, anise 
and cassia; the Philippines, ylang-ylang to the 
value of 500,000 franes; Java, oil of kananga and 
citronella; Japan, about 200,000 kilos oil of pep- 
permint, a considerable amount of camphor; the 


United States, 100,000 kilos oil of peppermint ; 


\exico, oil of linaloe; Guyana, 3,000 kilos oil of 
rosewood ; Paraguay, 3,000 kilos oil of petit grain. 

CANNES, France.—The indications for the vio- 
let crop are most favorable. We have had sev- 
eral days of good rain lately, the very best thing 
for the plants. Some of the flowers are already 
coming in, and it is expected that we will have 


an extensive crop of excellent quality. 
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IMPORTANCE OF THE MEETING 


OF THE M. P. A. 


THE 


By Mr. F. B. Marsn, SECRETARY OF THE M. P. A. 


The prospects of the largest and best meeting 
in the history of the Manufacturing Perfumers’ 
Association of the United States are most prom- 
ising. In accordance with the suggestion of 
members residing in the West and Middle West, 
the date of meeting has been advanced from the 
early part of the year to the 3d, 4th and 5th of 
April, and it is naturally expected that many 
members who have hitherto found it impossible 
to attend will so arrange their trips to New York 
We want this 
to be the most representative and earnest gather- 
It ought to 
be, for there are many practical matters to be 


as to be present at the meeting. 
ing in the history of the Association. 


considered upon which we should have as general 
an expression of opinion as possible. 

We can promise a hearty welcome to all of 
those who have hitherto not been able to attend, 
and it will not be merely a personal welcome, but 
a welcoming of the fresh and original ideas which 
each is invited to bring forward. 

It is impossible to have too many members 
present, or for them to offer too many good, 
practical ideas. It is the purpose of the Associa- 
tion to be helpful to all, and the new blood and 
new way of looking at things must help in the 
deliberations. 

We are making progress all the time, especially 
in developing that sense of co-operation so essen- 
tial to the members of any line of business. It 
was most difficult at first to get the members to 
see the advisability of registering their trade- 
marks with the Association, but now not a week 
passes without the notification of new names to 
be registered, and thus many are prevented from 
interfering with the business of the others. 

In the Bureau of Travelling Salesmen a good 
beginning has already been made, and we be- 
that the 


of saving considerable sums to its members by 


lieve Association has been the means 


guarding them against unscrupulous or un- 


worthy salesmen. Gradually the members are 
appreciating the value of this bureau, and when 
any salesman leaves the employ of a member his 
The able 
“bill 


of health” from his late employer, and the record 


record is registered with the bureau. 
and honest salesman is entitled to a clean 


helps the good men to other and better positions. 


AMERICAN PERFUMER 





At the same time it is of great value to employers 
in preventing them from being victimized over 
and over again by the “grafters” who drift from 
one to the other trying to get all they can and 
give nothing in return. There is no department 
of the Association which can be of more prac- 
tical this to all the Ar- 
been Hotel 
Astor as headquarters for the meeting, all the 


value than members. 


rangements have made to use the 
sessions, the luncheons and banquet being held 
there. All who attend will find a spirit of good 
fellowship prevailing and at the same time there 
is every reason to expect some good substantial 
work will result from the business meetings. It 
is earnestly desired that as many of the members 
as possible attend the sessions, and demonstrate 
how much can be done when we work together 
for the common cause. 





NEWS NOTES FROM ABROAD. 
MarseiLies, France.—The report of the forma- 
tion of a syndicate for the control of Geranium 
Bourbon has at last been confirmed. We now 
know that a syndicate has been formed in the 
so-called Reunion Islands (Bourbon Islands) of 
all the distillers of the product. At least nine- 
tenths of the producers are in the syndicate, 
which has cut off all shipments since December 
last. ‘The goods are stored at the Syndicate 
Docks, the Reunion Bank having advanced some 
If the 
syndicate holds on, as seems more than probable, 


30,000 francs ($6,000) against the goods. 


prices are sure to advance. 

Auciers, Africa—The production of African 
Geranium has ceased altogether since October, 
and will not begin again until April or May. 
Some explanation of the demoralization of the 
Geranium market is now possible that the inside 
information is at hand. ‘The normal production 
of Geranium Bourbon is only 15,000 kilos per 
that of 


Last year, however, the production 


annum, and Geranium African about 
30,000 kilos. 
rose to the unheard of figures of 35,000 kilos of 
Geranium Bourbon and 35,000 kilos of Geranium 
African. It seems that some of the dealers were 
overloaded with these products, and dumping 
them upon the market 5,000 kilos at a time broke 
prices all to pieces. This momentary glut has 
now been fully absorbed, and as the production 
for the current year will not be above the normal, 
and all of the Geranium African is sold, prices 


are sure to rise. 
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IN THEIR CHEMICALLY 


THE a AND B-IONONES 
PURE STATE, THEIR SEPARATION 


AND THEIR 


HYDROSULFONIC COMBINATIONS. 


BY PHILIPPE CHUIT, 


Dr. és-sciences. 


(In presenting the following article on the Ionones by 
Dr. Philippe Chuit we believe that we are rendering a 
great service to American readers, who will gain for the 
first time a complete idea of the far reaching work that 
has been done in this direction in European laboratories. 
No one else is so well fitted to discuss the subject as Dr. 
Chuit, who has himself done the final work in this import- 
ant investigation.—Ep.) 


INTRODUCTION. 
It is now known, that the essence of violets or 
Tie- 


mann, after long and patient experiments, is not, 


ionone, which was discovered in 1893 by 
as was believed then, a simple body, but in 
reality a mixture, in variable proportions of two 
isomers, viz: a and B ionone. 

These two isomers, which are always formed 
simultaneously by the various methods known 
for the isomerisation of pseudoionone, have a 
great resemblance between each other, but may 
nevertheless be clearly distinguished one from the 
other by several of their physical and chemical 
properties. 

Nevertheless, their identity, the practical 
methods for their preparation and their separa- 
tion were only formed a long time after the 
discovery of ionone. 

Beginning of 1897, Messrs. Chuit, Naef & Co., 
of Geneva, had already been calling the attention 
of perfumers to an essence of violets, the proper- 
ties of which, were different to those of the lon- 
one then sold in the market and prepared by a 
which was 


different process ; this essence pre- 


sented under the name of Violettone, and was 


distinguishable from Ionone specially through 
its boiling point, which was a little higher, also 
its higher specific weight, its slightly different 
odor, contained in reality a little lonone, which 
is the chief constituent of the commercial Ionone, 
but contained principally a very large percentage 
of B isomer of Ionone, to which were due its 
different properties. 

This Violettone or B-Ionone was prepared by 
the action at a cool temperature of concentrated 
sulfuric acid on pseudoionone, whilst the known 
process to obtain the ordinary Ionone, consisted 
in boiling a mixture of pseudoionone and very 
diluted sulfuric acid. 

The process described by Barbier and Bou- 


veault, of a new method for the preparation of 


lonone in the Bulletin of the Societe Chimique 
(1896, page 
B-Ionone. 


1007), undoubtedly also yielded 


In any case the developed formula which they 
published for the product, they obtained, is that 
of the B-lonone. However that may be, it was 
only in October, 1897, that patents were applied 
for, for this body, in Germany, by Haarmann & 
Reimer, of Holzminden, and in France, by Mr. 
Tiemann; these patents described a very similar 
process to that of MM. Barbier and Bouveault. 

In his additional French patents of Oct. 6th 
and Dec. 30th, 1897, as well as in his Berichte: 
“Ferdinand Tiemann, Ueber die Zerlegung des 
Ionons in zwei Spielarten a & B Ionon, B., 1898, 
867.” Tiemann gives the characteristic proper- 
ties of the two modifications; which, besides the 
differences in their boiling points, their specific 
weight, and their index refraction show also in 
their derivatives, obtained with the hydroxy- 
lamine, the semicarbazide, the hydrazine and the 
parabromophenyhydrazine, valuable means of 
identification, the melting point of these bodies 
being notably different. 

A little later, Tiemann: “B., 
also that although Ionone does not yield any 
under the 


1898, 851,” shows 


compound with bisulfite of sodium 
conditions generally used for ketones and alde- 
hydes, nevertheless dissolves in this reagent by 
a prolonged boiling. 

The discovery of this process was fortunate be- 
cause it enabled the separation of the impurities 
which are always mixed with ketonic bodies in 
the raw product and furthermore, because, in a 
certain measure, it enabled the chemist, by the 
subsequent treatment of the hydrosulfonic com- 
bination resulting from the union of the ketones 
to the bisulfite of sodium, to obtain the separa- 
tion of the a & B-lonone. 

This process, patented in France by Tiemann: 
“Ee Fin 
1899,” which is based on the one hand on the 


229,083; cert. d’add. du 21 Janvier, 


greater aptitude of the hydrosulfonic compound 
of the a-Ionone to crystallize, and on the other, 
on the more easy decomposition of the corre- 
sponding compound of the B-Ionone by the action 
of a strong steam current, constitutes certainly 


14 THE AMERICAN PERFUMER 


a great progress compared with the separations 
which were difficult and costly to effectuate, and 
were obtained until then by means of the com- 
pounds with ammonium derivatives, but the re- 
sults remain nevertheless iniperfect and the prod- 
ucts it yields require a further purification to be 
perfectly pure. 

A method giving much more satisfactory re- 
sults will be described further on. 

To end this short introduction, must be added 
that recently the method for isomerisation of the 
pseudoionone by means of a concentrated acid 
at a low temperature, was adopted to acids weaker 
than sulfuric acid, such as chlorhydric, bromhy- 
dric, phosphoric acids, and that instead of yield- 
ing mixtures which are rich in B-lonone, the 
modified process yielded large proportions of 
a-lonone: 

“Certificat d’addition au brevet francais 220,- 
683 par la Société De Laire & Co.” 

“B. F., N 312,790 by Messrs. Chuit, Naef & 
Co.” 

Hot formic acid yields also chiefly this latter 
body. 

These methods of transformation of the pseudo- 
ionone by concentrated acids yields excellent re- 
sults, and it was consequently hereafter possible 
to obtain by easy means mixtures rich in a or 
B-lonones. 

Regarding these methods it may not be without 
interest to speak of the tests which I made with 
the aid of Dr. F. 


have permitted to ascertain that the derivatives 


Bachofen, in 1901, and which 


of pseudoionone are also susceptible to be isomer- 
ised into cyclic derivatives by the action of con- 
centrated acids. 

with the oxime of 


Here follow the tests made 


pseud ionone. 


OXIME OF PSEUDOIONONE. 


The oxime of Pseudoionone has been prepared 
by the usual method, that is to say by causing 
the chlorhydrate of hydroxylamine dissolved in 
a little water to react on Pseudoionone in alco- 
holic solution, in presence of acetate of potassium 
on caustic potash. After washing with water, the 
oil obtained is submitted to the action of a steam 
current in order to remove a small proportion of 
volatile impurities, and afterwards the remainder 
The Oxime of Pseudo- 


is distilled in vacuum. 


under 


ionone distils fairly easily at 185°-190°C, 





under 


16 m/m pressure and from 190° to 195 
20 m/m pressure. The specific weight of the dis- 


tilled pre duct is 0.938. 


ISOMERISATION OF THE OXIME OF PSEUDOIONONE 


BY PHospHorRic ACID. 


80 grams of distilled oxime are allowed to run 


400 
acid (specific weight 1.742 at 20°); the tempera- 


slowly, into grams syrupous phosphoric 
ture rises to 30°; and after leaving the mixture 
for an hour during which it is continually agi- 
tated, it is diluted in iced water. 

The product is then washed with water in pres- 
ence of benzine to facilitate the separation, then 
with carbonate of sodium and afterwards dis- 
tilled in vacuum, after having removed the dis- 
solvant; 60 grams of this product distil at a tem- 
perature of 172-178°C. (the greatest portion at 
174-175°C.) under 17 m/m 5 pressure. 

Light yellow oil exceedingly thick, becoming 
hard in a freezing mixture. 

The Oxime of a-lonone prepared from pure q- 


Ionone distils as follows: 


Distillation of 30 grams...... Pressure—18m/m 
ys 2 kh Seer perrrer err rs TT 165°C, 

eB Uo a ee a ee eee 165° to 172°C, 
Beer: PEOOS: asian. sisicles sccmie eran 72° ta 280°C, 
RN ae eee are ee eer Residues. 

S < STeererrererte cen ane ee Loss. 


30 grams. 
Light thick, 
slowly. 


yellow oil, very crystallizing 

It may be seen by this, that the difference be- 
tween the boiling points of the Oxime of Pseu- 
doionone and those of lonone are very notable 
and that it is very similar to that existing be- 
tween the temperatures at which Pseudoionone 
and a-Ionone themselves distil, namely at about 
IQ 

As regards the transformation of the Oxime of 
Pseudoionone into Oxime of lonone, it may be 
supp sed, by the decline of the boiling point of 
the product obtained, that the same is princi- 
pally composed of the Oxime of a-lonone, but 
that a litthe Oxime of B-lonone raises probably 
somewhat the temperature at which the mixture 
distils. 

This Oxime, when decomposed, by a diluted 
acid in a steam current, yields in fact especially 


a-lonone which is easily recognized by means of 
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its derivative with 


melting at 142-143°C. 


parabromophenylhydrazine, 


ISOMERISATION OF THE OXIME OF PSEUDOIONONE 


TurouGH SuLFuRIC ACID. 


30 grams of Oxime of Pseudoionone are iso- 


merised at ordinary temperature by 150 grams 
sulfuric acid of 70%. It is extracted with ben- 
zine after dilution of the acid with iced water, 
and the whole is distilled in steam. 

When the benzine is removed, only traces of 
sul- 


the Oxime distil with the steam; 50 cubic c. 


furic acid of 20% are then added and in order to 
decompose the Oxime, it is distilled over again in 
steam. 

With the first litre of distilled water, it distils 
with the 


8 cubic c.; with the second, 7.5 cubic c.; 


third, 4.5 cubic c. namely in all 20 cubic c. 
These 20 cubic c. treated with boiling bisulfite 
of sodium until dissolved, do not yield crystals if 
the solution obtained is saturated with chlorure 
of sodium, but, in fact, only an oily layer, which 
indicates as will be seen further on regarding the 
new method of separation of the a and B-lonone, 
that these 20 cubic ec. are chietly composed ot 
B-lonone. 
When a 


through this mixture, it yields 3 cubic c. 


steam current is allowed to pass 
of oil 
of which the parabromophenylhydrazine melts 
directly at 107-112°C.; in adding afterwards car- 
bonate of soda in insufficient quantity to decom- 
pose all; 11 cubic c. of oil with 1,500 litre of water 
are obtained; these 11 cubic c. yield a p-bromo- 
phenylhydrazone melting directly at 112-114° and 
after a crystallization in methylic alcohol at 114- 
116°; it is therefore B-Ionone. 

In continuing to distil the mixture after addi- 
tion of an excess of carbonate of sodium; still 5 
cubic c. of oil distil (with 0.7 litre water) yield 
ing a p bromophenylhydrazone melting directly 
at 127-129° and after a recrystallization in methy- 
lic alcohol at 131-132°, this latter portion contains 
therefore a-lonone. 

In another test of isomerisation through sul- 
phuric acid, starting with 80 grams of distilled 
Oxime of Pseudionone, the product which was 
obtained has been distilled in vacuum. 

Under 20 m/m 3 grams distilled up to 175 


60 grams distilled from 175 to 182 


And 5 grams residues were left. 
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This substance which is chiefly composed of 
the Oxime of B-lonone is a liquid that is less 
thick than the Oxime of the a-lonone and does 
not crystallize as the latter. 

The isomerisation with the phenylhydrazone of 
Pseudoionone is less clear, and besides the ordi- 
nary phenylhydrazone of lonone, another crystal- 
lizing phenylhydrazone is formed, melting at 115- 
118° and as that 
which is obtained when warming the ordinary 


which seems to be the same 


phenylhydrazone of B-lonone with acetic acid. 


SEPARATION OF THE TWO IONONES. 


a IONONE COLORLESS 

In a work accomplished with the co-operation 
of Dr. Bachofen, we have had the opportunity of 
studying a new process for the separation of the 
hydrosulfonic combination of the a and B Ionone, 
which yields excellent results, and enables espe- 
cially to obtain the first of these isomers in an 
absolutely pure state and quite colorless. 

It is particuarly applicable to mixtures which 
are rich in a-lonone and is for instance very suit- 
able for essences of violets obtained by isomer- 
isation of the pseudoionone by means of concen- 
trated phosphoric and ps rophosphoric acids :! 

This method is based on the insolubility of the 
sodium salt of the hydrosulfonic compound of 
a lonone in presence of sodium chloride ; if there- 
fore such a solution is saturated with ordinary 
salt, the whole a-lonone is precipitated and if 
care is taken to add this salt when hot, the pre- 
cipitation now takes place slowly and a com- 
plete crystallization takes place when cooling in 
the shape of beautiful white nacreous scales. 

When the sodium salt of the hydrosulfonic 
compound of B-lonone is in solution at the same 
time as that of the a-lonone, it remains dissolved 
under these conditions and may be found again 
in the mother lye; this is therefore an easy pro- 
cess for the separation of the two isomers. 

When on the other .hand the solution contains 
principally the salt of the B-lonone, it is removed 
under the action of the sodium chlorid, and comes 
to the surface in the shape of an oily layer. 

The sodium salt of the hydrosulfonic modifica- 
tion of a-lonone may be recrystallized in water 
When de- 


it 5 ields the 


and yields then blending white scales. 
composed with the aid of alkalis; 


a-lonone absolutely pure and quite colorless; the 


! Process patented by Messrs. Chuit, Naef & Co. 
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perfume of the colorless product being incom- 
parably fine and quite different to that of ordi- 
nary Jonone. 

There is no loss in a-isomer, neither through 
the dissolution in bisulfite nor through the pre- 
cipitation by the sodium chloride, or through the 
decomposition of the crystals, whilst for the B- 
[onone a certain loss is noticed. 
cubic c. colorless 


\s for example Io pure 


1-lonone dissolved by means of boiling during 


6 hours in a bisulfitic mixture composed of 30 
erams bisulfite 40° Bé., 10 grams water, 2.5 grams 
caustic soda 30% and 3 grams ammonium chlo- 
ride, yields, after the solution obtained has been 
diluted up to 165 grams with water and added 
whilst hot, to 40 grams of ordinary salt, 20 grams 
crystals filtered with vacuum pump; that is to 
say still slightly damp; these crystals when de- 
composed by caustic soda in a steam current 
yield again 10 cubic c. oil. 

The mother lye of the crystals has a density 
of 1.23 and does not yield anything further with 
the salt; when caustic soda is added to it and 
afterwards distilled in steam only one drop of oil 
is obtained. 


Other Example—A mixture of 5 cubic c. of 


a-lonone pure colorless and 5 cubic c. of pure 
B-lonone are made to boil with the same bisul- 
fitic mixture, dissolves more rapidly, the solution 
neverthe- 


being already limpid after 2!’ hours; 


less it is left to boil for another two hours and 
then the produce of the reaction is treated exactly 
as above. ‘The yield is then 11 grams of crystals 
still slightly damp, which give 5 cubic c. a-lonone 
absolutely pure; the separation is consequently 
perfect, whilst in regenerating the B-lonone from 
the mother lye, by adding caustic soda, a small 
loss in B-lonone is ascertained. 

The 


same process does not yield a crystallized com- 


Pseudoionone treated according to the 


pound; even evaporated, its solution does not 
crystallize and remains in the state of a thick 
syrup; 
little 

Jonone which is to be purified, it could not pre- 


if therefore by any chance there was a 
untransformed Pseudoionone left in the 
vent the obtaining of pure a-lonone. 

When 
steam it is remarked that it passes much more 


pure colorless a-lonone is distilled in 
easily in the distillation than B-lonone, or the 
ordinary lonone which always contains a little 
B-Ionone: In 100 parts of water about 4 cubic c. 


pass. 


The water separated from the oil is troubled 
and contains a-lonone in suspension and in disso- 
lution. 

A dosage of the oil contained in this water has 
given the following results: 

(a) 10 kilos of troubled solution well decanted 
at 13°5 C. and having no more oil on its surface, 
are extracted by the aid of benzine; 1 cubic c. 


for the first extraction and o c.c. .o5 for the sec- 


ond is obtained, that is in all 1 cubic c. .0o5—=0.98 
grams per 10 kilos and 0.008 per kilo. 
(b) 10 kilos of the filtered solution at 15° and 


absolutely limpid, yield only o cubic c.2 for the 
first extraction, and 0.15 for the second; in all, 
© CUD, :¢,. 35. 

(c) These waters smelling strongly like Violet, 
| thought they might be interesting for use in 
perfumery, and I endeavored to obtain a more 
concentrated watery solution by shaking vigor- 
ously distilled water with a slight excess of pure 
a-lonone. 

The extraction of the waters thus treated at 
15° and 30 
ascertain only the essence which remained dis- 


and afterwards filtered, so as to 
solved has given very similar results for both 
temperatures: 

10 kilos of water dissolve thus I cc. to I cc. 0.5 
a-lonone viz., about 0.035 gram. 

It is said in the American Patent No. 556,943 
that Ionone is not soluble in water, which is con- 
sequently not quite right, although the propor- 
tion which can be dissolved is small. 


ORDINARY SODIUM SALT 

of the hydrosulfonic compounds of a-Ionone, or 

unstable a-lonone hydrosulfonate of sodium: 
C13 H*10, SO%Na + I} H?2O. 

This salt is the one obtained through the dis- 
solution of a-lonone in boiling bisulfite of sodium. 
Crystallised in water beautiful white nacreous 
scales; very soluble in water and fairly soluble in 
alcohol, particularly in a warm state; insoluble 
in benzine, hardly soluble in acetic ether, acetone, 
in which dissolvents as will be seen further on, 
the corresponding salts of B Ionone are very 
soluble. 

The warm alcoholic dissolution yields when 
cooling beautiful colorless transparent crystals. 

Quantitative analysis of the water of crystallis- 
ation: 
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I. ll. Theory for 

Subst. =0 4556 Subst. =0.3739 C'* H*! O. 

grams. gr. SO*Na+ 
Lossin vacuum Loss in drying 14 H? O (1k H20) 
on H® SO?*: stove at 95° 8.36. “ ‘ 

0.0390 gr. 0.0332 gr. =8.85 

H?o % 8.56. 

OUANTITATIVE ANALYSIS OF NA. 


The anhydrous salt is used for this analysis: 


: Il. Theory for 
Subst. = 0.4759 er. Subst. 0.6517 gr. ©**5s" 
Na? § O° = O.1117 Na* S O* 0.1552 O.SO* Na. 
gr. gr Ve 9, 
Na % = 7.60 ya ge 
Mr. Jerschoff, assisting chemist of Prof. 


Duparc of the University of Geneva, kindly made 
the crystallographic researches concerning this 
salt : 

When 


they are recrystallised in alcohol, they are always 


Transparent and colorless crystals. 


macled, whilst the watery solution yields for the 
most part simple crystals. These latter offer the 


following faces: Base p=-oo! very developed; 


orthopinacoid h—100 small, posterior orthodome 
a—=I0I very small; posterior protohemipyramid 
t—=111 well developed, anterior hemipyramid very 


narrow n The crystals are very flat on 


331. 
ool, 


their base p 





Value 


a:b:c 


Monoclinic 


of ZX 42". 
1,518137 :1 :1,524,- 


system. 102°, 


Parametric relation 
845. 

The macle forms itself by 
with the face of the junction 11 to the base 
pool. 


normal hemitropy 


The ketonic group is free in this compound 
and easily yields with the hydroxylamine, the 
phenylhydrazine, the semicarbazide, the thio- 
semicarbazide, soluble derivatives, and the bisul- 
fite is therefore evidently fixed on a double con- 
nection. 

[TO BE CONTINUED. ] 
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NEWS AND VIEWS FROM CINCINNATI. 


A CHAT Mr. 


ANDREW JERGENS Co, 


WITH ROBERT KASTMAN, OF THE 


The condition of the market in Cincinnati is 


most satisfactory, and we anticipate a record- 
breaking year in 1906 unless something unfore- 
seen should occur. 

If the crops continue good, and money remains 
as plentiful as in the last year, we shall do even 
better, for we are better prepared for the greater 
demand. 

[ am not one of those who decries the influence 
of the imported goods upon the American market. 
We owe very much to our foreign competitors. 
They have done much to raise the standard of 
taste of American consumers, creating the market 
for the finest extracts and perfumed soaps, and 
setting prices far in advance of anything we 


should have dreamed of demanding. He must 
be a slow and unresponsive manufacturer indeed 
who does not recognize the demand for goods 
as fine as he can make, and he must be blind in- 
deed if he do not see how he can compete with 
the best foreign goods at even lower prices. 

It must be that the 


packers in 


admitted making of 


soaps by some of the Chicago 
has tended to cut prices below proper profits, 
but every ene of these packers is making 
no fortune in his soap department, and they are 
waking up to the fact. It is a current and a mis- 
taken idea that tallow is one of the waste prod- 
ucts of the packing houses. ‘Tallow is like cash, 
and it is a fact that the manufacturer not con- 
nected with a packing house can often buy his 
tallow cheaper than the packer, because he can 
the the 


price an eighth or a sixteenth, while the packer 


go into open market and often shade 
pays full market price for all his tallow, even 
though to another department of his own busi- 
ness. 

Cincinnati is the best market in the country 
for tallow, being always a fraction below the 
Chicago market, and this no doubt aids in mak- 
ing our city the largest soap manufacturing cen- 
tre in the United States. I do not agree with the 
figures lately given limiting last year’s produc- 
tion of soap in the United States to fifteen mil- 
lions of dollars, of which twelve millions came 
from Cincinnati. 
but much more 


The latter figures are correct, 
soap than three million dollars 
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worth has been made and sold in the rest of the 
United States. 

We are already competing favorably with the 
French soaps, by giving our customers better 
soap year by year at lower prices than the im- 
ported. Advertising is an important element in 
the pushing of the fancy soaps, and had it not 
been for the large sum spent annually by one 
of the older houses it would not have been able 
to retain its hold upon the public with its special 
soap. 

We have been most successful with our Wood- 
bury complexion soaps, spending tens of thou- 
and the field 


is so well covered now that it would go hard 


sands of dollars a year to push it 


with any new soaps of the kind seeking to gain 
a foothold. 

The outlook in the trade was never better and 
the manufacturers who are alive to the situation, 
ready with the best soaps and extracts, cannot 
fail to find many patrons if their goods are prop- 
We 


can keep the American market for ourselves if 


erly brought to the attention of the public. 


we will make as good products as the foreign- 


ers, espe cially if we are satisfied to do so at 


slightly lower prices. 


Exposing Adulterations—Tur AMERICAN PER- 
FUMER places unparalleled facilities at the dis- 
subscribers for ascertaining the 
the 
\ny 


samples of oils or any other raw materials used 


posal of its 


purity and value of materials purchased 


of any dealers. person sending us 
by perfumers may have same analyzed free of 
the 
You 


whom the article is purchased, but place some 


charge by best experts of Europe and 


\merica. need not name the firm from 


identifying mark on the package, and we will 
submit to the applicant and to the trade in gen- 
eral the result of the analysis. 

Every man wants to know that he gets what 
he pays for, and as we know that considerable 
adulteration of raw materials is going on we wish 


_ 
ER- 


to protect the subscribers to THe AMERICAN I 
FUMER from such impositions. 

There is a case in point, which has just arisen. 
We have sent to Messina for analysis two un- 
broken packages of oil of bergamot, representing 
two well known sold as and of 


brands, pure 


best quality. The result of the analysis is as 


follows: 


PERFUMER 


Sample No. 1. Optical rotation at 15° + 21° 50’ 

Ester, 31.57 9 

Specific gravity at 15° 0.88140 
“It is not pure.” 

Optical rotation at 15° + 10° 20’ 

Ester, 31.16 9% 

Specific gravity at 15° 
‘It is not pure.” 


Sample No. 2. 


0.89060 


These analyses were made by the “Gabinetto 
di analisi Chimiche, Dottor Berté & Co.,” 
past all question absolutely reliable. 


and are 


It is to say the least remarkable that houses 
of standing and generally good reputation should 
sell adulterated goods as pure. Everyone who 
knows anything at all about bergamot knows 
to 38% 
The optical rotation should be between 


that pure oil should show at least 37% 
ester. 

8° and + 20° and the specific gravity should 
be between 0.882 and 0.886. 

What is true of oil of bergamot is unfortun- 
ately true of not a few other raw materials used 
by perfumers and this magazine is determined 
to expose any cases of adulteration brought to its 
notice without regard to the persons or firms 
who may be affected. 

If a man buys oil of bergamot and pay the 
price therefor he ought to get oil of bergamot 
and nothing else from any reputable house. If 
he buy oil of neroli he should get that as pure 
as it comes from the orange flower, and not adul- 
terated with oil of bergamot, petit grain or any- 
thing else. 

We ask our friends and subscribers to send us 
any and all materials of which they have the 
slightest suspicion, and we will have them ana- 
lyzed by the best chemists here and abroad, sub- 
mitting the results to them and to our readers, if 


desired, whenever they have occasion. 


NOTES OF INTEREST TO THE 
Mr. William B. 


of eighty-five the ranks of the 


TRADE. 


In the death of Riker at the 


advanced age 
pioneers in the perfumery trade was thinned by 
\fter work- 
ing for John Meakin during the 40’s he began 
Sixth 1846. 
Since that time the business has expanded year 


the loss of one more able member. 


business for himself on avenue in 


by year, branch stores being opened in different 
parts of the city, although the original store has 
been retained. It is now some fifteen years 
since he retired from active affairs, but his death 
is no less notable. 
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Mr. Wilbur Abbott Welch is henceforth to 
continue the business carried on under the name 
of Welch & Welch, with the same title. 
lames H. Welch and Ambrose L. Welch 


withdrawn, but the goods sold by the firm will 


Messrs. 


have 


be of the same high quality as heretofore, and 
patrons that is for the 
soap kettle at fair prices and on the best possible 


will secure all needed 


terms. 


The specialist in bottles must give his cus- 
tomers artistic forms, practical retainers and non- 
leaking stoppers. ‘There is no small amount of 
care required for the proper grinding of the 
stoppers of perfumery bottles, but those who 
purchase of Swindell Brothers find that there is 


The 


time 


no complaint to be made on any score. 


novelties which they offer from time to 
are finding a hearty reception by the trade gen 


erally. 


The Soap Book is just about to appear and it 
can hardly fail to appeal to many who wish to 
manufacture of this accom- 
Written by 


it cannot fail to help the soap-maker in his busi 


know all about the 


paniment of civilization. an expert, 


ness, especially in its reference to the testing of 


the raw materials with which he works. On 


no one point is more stress to be laid than upon 
The 


interested in 


this of beginning with the right materials. 


candle-manufacturer too, will be 
this book for many practical hints contained in it. 


The subject of Sandalwood oil and its adul 
terations is agitating many consumers here and 
abroad. Ernest J. Parry, B. Se., F. 1. C., reports: 
“I have recently had occasion to examine a par- 
cel of German santalwood oil, which has all the 


de- 


was not of the usual physical 


physical characteristics of pure oil. One 
livery, however, 
once attracted suspicion. | 


the 


character, and at 


propose to publish fully results of my ex- 


amination of this oil shortly, but it may be well 
to put buyers on their guard at once as to the 


nature of the adulterant. I have been able to 


separate some terpineol from it (an alcoholic 


body added to show a high apparent santalol 


value), and I strongly suspect the presence of 


Indian santalwood oil, 


soluble fractions of West 
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which is being distilled in large quantities, ap- 
the 
santal oil, after it has been rendered more solu- 


parently for purposes of adulterating true 


ble by fractionation. I am now obtaining a 


larger sample of this oil, and will communicate 
the results more fully after completing my ex- 
amination.” So far Mr. Parry and his state- 
ments may be accepted as correct from his point 
of view especially in the light of statements com- 
ing from Holland. ‘There we hear that the dif- 
ferent classes of Mysore Sandalwood oil have 
Fast 


advanced from 25-50% since 1900, while 


Indian Sandalwood oil has gone down some 10% 
Good oil ought to contain 


in the time. 


from 85% to 


same 
90% santalol, and that actually 
drawn from good sandalwood has this percent- 


It has been found in Holland that some oil 


age. 
sold as pure contains cedarwood oil and ter- 
pineol. Some samples showed so low a percent- 


age of santalol as 54%. Other samples were 


found to be mixed with castor oil. It is evident 
that things are pretty badly mixed in the sandal- 
wood oil trade, and buyers must exercise no 
obtain the right kind of oil, 


small caution to 


with the full percentage of santalol. 


The failure of Thayer & Co., of Chicago, is an- 
nounced. The liabilities are $65,000, and ap- 
parent assets $30,000. 

The Sovereign Manufacturing Company, Ltd., 
Toronto, Ont., has niade an assignment to Osler 


\\ ade. 


An appeal has been sent out by the secretary of 
the Manufacturing Perfumers’ Association urging 
upon their members the necessity for bringing 
pressure to bear upon their congressmen to pass 
the Henry Bill, known as H. R. 4,549, which pro- 
of third 


class mail matter, under the title “Merchandise,” 


vides for the consolidation and fourth- 


at the third-class rate, 1. e., one cent for two 

ounces, instead of a cent an ounce, as at present. 
This bill just failed of passing in the closing 

days of the last session. Mr. Henry re-intro- 

duced it Dec. 6, 1905. 

Many of our members are greatly interested 

Post. We ought to have it, but 


we can only get Congress to go one step at a 


in the Parcels 


time, and plainly this is the next step. 
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ENGLISH 


ESSENTIAL OILS 


Of highest quality obtainable 
ALMOND, 


CARDAMOM, 
CELERY, 
CHAMOMILE, 
CORIANDER, 
JUNIPER, 
ORRIS ROOT. 


SANDAL WOOD 


Etc. 
SWEET OIL or ALMONDS 


5, 10 and 40 |b. tins 


ALMOND MEALS 


STAFFORD, ALLEN & SONS 


LIMITED 


LONDON ENGLAND 








Established 1833 


l. V. S. STANISLAUS, 


PD. 








Ph. C., B.Sc., 


Analytic and Consulting 
Chemist. 


ANALYSES OF 
ESSENTIAL AND FATTY OILS, ALKA- 
LIES AND TOILET ARTICLES. 





Assays of Perfumers and Soap- 
Makers’ Supplies. 


TERMS REASONABLE. 


Laboratory, 265 Nostrand Avenue, 


BROOKLYN, N. Y. 








Thurston & Braidich 


130 & 132 William Street 
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ORRIS ROOT — 

Florentine and Verona, whole, granular and powdered. © have 
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POMADKI MAKING 
Delicate as is the art of the perfumer must 

be the purveying of the materials with which he 

works. ‘The haphazard method has no place in 


the modern laboratory where results must be 


assured or there is infinite waste of time, pains 
It is surprising that for cen- 


the 


and costly material. 


turies there has been so little progress in 
making of that basic raw material pomade. Cer- 
tainly the application of strictly scientific prin- 
ciples to the extracting of the odorous molecules 
from the blossoms should be possible at last in 
the radium age. ‘The old chance methods must 
be to the scientific, as is the stage-coach to the 
electric train. 

The slow-coach method of making pomade is 
as old as history, as unprogressive as the pyra 
mids; but in this twentieth century, the scientific 
age, it would be a pity if there were not at least 


That scientific pro- 


I ils, 


one house up to the times. 


gressive establishment is Jeaneard their 
product is the proof. 

Jeaneard Fils has spent fortunes in analyzing 
which molecules 


fats to find out precisely are 


beloved of the sweet molecules of odor; and all 
other matter that might interfere with this per- 


The 


have been specially grown, on special soil, speci 


fect union has been eliminated. flowers 


ally prepared and enriched, so that the finest 
type of perfume was ready to be caught by the 
purest grease to form the finest pomade. 

Here was no room for waste of opportunity, 
or loss of power by the fading of the flowers; 
and so Jeancard Fils operates in the very heart 
of the finest flower country in the world, at 
Cannes in Southern France, and the dew barely 
dries upon the petal before its perfume is wedded 
eternally to the pure grease, yielding the full 
wealth of its odor gladly, until the affinity has 
nade this pomade so super-saturated with glori 


ous savor that it is rich beyond compare. ‘Thus 


AS A FINE ART. 


Jeancard Fils presents a pomade in which the 
union between the perfume and the grease is so 
perfect that there is no alloy of impurity. 

It would be tedious to explain the many steps 
by which this acme of achievement is attained, 


but by a combination of scientific testing and 
careful handling the fatty base is so purified of 
all non-absorbent elements, all albuminous mat- 
ter and impurities are so thoroughly removed, 
that the delicate blossom yields willingly every 
particle of its fragrance to the attracting grease. 
The result is a minimum of fat and a maximum 
of odor and strength. 

These flowers so scientifically grown and 
selected; so expeditiously handled can not fail 
to give the best results, and those results are 
recognized and acknowledged by all intelligent 
manufacturers of high-grade perfumes who seek 
the best with which to work. 

With the pomade of Jeancard Fils goes the 
guarantee of better perfume than can be made 
from any other material—better in delicacy and 
lasting odor, finer in every way. 

What you desire is RESULTS. Can you expect 
them from cheap raw material? Did you ever 


Take 


the poor pomades; spend time and other valuable 


get excellent results from poor pomade? 


materials and the result is never more than fair 
if that. 

Begin with the perfect pomade of Jeancard 
ils, perfect in purity, absolute in strength and 
sweetness, and your formulas will all come out 
right, better than ever. 

You can never make a mistake by beginning 
best raw material. The proof of the 


with the 


pomade is in the perfume. Jeancard Fils stands 
this supreme test. 

\With almost a century of progressive achieve- 
ment behind the house of Jeancard Fils, nothing 
is left to chance. This pomade is the final scien- 


ADV. 


tific result. 
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EVERY ONE USES 


OZONE VANILLIN 


BECAUSE IT IS 


PURE, STRONG, WITH THE TRUE 
BEAN FLAVOR 


Made by a new and perfectly harmless 


’ ELECTRICAL CHEMICAL PROCESS 


NIAGARA FALLS, N.Y. | 


Distributors: 


UNGERER & CO. 
15 Platt Street, New York 





CREO 


es 
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BOTU PAPPAZOGLOU & CO. 


KAZANLIK, BULGARIA 
Have created and maintained the standard OTTO OF ROSES 
The way to be sure of Distinctive and Characteristic ROSE EFFECTS is to use their 


OTTO ROSE D'OR 


No. 15 Flatt Street, New York 


EDGAR A. WEBER & COMPANY 
No. 56 Fifth Avenue, Chicago, ls. 
TALCUM . 
ESSENTIAL OILS 


OLIVE OIL FOOTS 
CAUSTIC POTASH 


Representing Ungerer & Company of New York 











P®TRADE LISTS 


AND OTHER PRINTING, GO TO 


The Evening Post Job Printing Office 


156 FULTON STREET 
Corner of Broadway NEW YORK 


Telephone Calls, 338, 339 and 2626 Cortlandt. 
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TALC ALL GRADES TALC 


Foreign and Domestic White for Prices 


H. W. WHITTAKER 
245 Front Street New York 


OSCAR MAYER | LUIS RABERY, 


27 Fulton St., New York, ASUNCION, PARAGUAY, 





MANUFACTURER OF 


Copper and Tin Filling- Tanks Ol of r etit Grain, 


PERCOLATERS, Etc. .. UNIFORM IN PURITY. 
FOR PERFUMERS 15 Platt Street, NEW YORK. 








MONSANTO & CO. 


MANILA, PHILIPPINE ISLANDS 


OF PUREST QUALITY 
Oi OF YLANG-YLANG. exqusire IN perrumd 
LASTING IN VALUE 


Tested by time and use, it has made a friend of every purchaser 
Be warned against spurious oil cheapened with oil of kananga 


AMERICAN BRANCH, 15 PLATT ST., NEW YORK 


SALVATORE SILVESTRO 


MESSINA, ITALY 








THE PUREST AND BEST 


Oils of Lemon, Bergamot and Orange 
Olive Oil Supreme in Quality 


Guaranteed to be absolutely pure and free from adulterations, producing good results and adequate flavors 
AMERICAN BRANCH, 15 PLATT ST., NEW YORK 


§ 3700 
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TALC ALL GRADES TALC 








Foreign and Domestic White for Prices 
H. W. WHITTAKER 
245 Front Street 7 _ New Y ork 
OSCAR MAYER> LUIS. RABERY, 
27 Fulton St., New York, \SUNCION, PARAGUAY, 
Copper and in Filling- Tanks Ol of Pett Grain, 
PERCOLATERS, Ete. UNIFORM IN: PURITY. 
FOR PERFUMERS 15 Platt. Street, NEW YORK. 








MONSANTO & CO. 


MANILA, PHILIPPINE. ISLANDS 
OF PUREST QUALITY 


OIL. OF YLANG-Y LANG EXQUISITE, IN PERFUME 


LASTING IN VALUE 





Tested by time and use, it has made a friend of every purchaser 
Be warned against spurious oil cheapened with oil of kananga 
AMERICAN BRANCH, 15 PLATT ST... NEW YORK 


SALVATORE SILVESTRO 


MESSINA, ITALY 





THE PUREST AND BEST 


Oils of Lemon, Bergamot and Orange 


Olive Oil Supreme in Quality 


Guaranteed to be absolutely pure and free from adulterations, produc ing good results and adequate flavors 


AMERICAN BRANCH, 15 PLATT ST., NEW YORK 
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UNGERER & CO.,, 


(INCORPORATED) 


_| FINE ESSENTIAL OILS, 


—_—______ 


‘ AROMATIC CHEMICALS 


9 


. AND SPECIALTIES IN 
in, 
) . 9 : 
Perfumers and [Toilet Soap Makers’ Ingredients 
RK. 
15 PLATT STREET, NEW YORK 
y 
UME = - 
' SOLE AGENTS FOR 
JEANCARD FILS, ; , . CANNES, FRANCE 
CHUIT, NAEF & CO.,, ; GENEVA, SWITZERLAND 
IRK BOTU PAPPAZOGLOU & CO., ; ; , KAZANLIK, BULGARIA 
SALLE & CO., Paris, FRANCE 
SALVATORE SILVESTRO, ; ; : . Messina, ITALY 
LUIS RABERY, ' ; , ;, ASUNCION, PARAGUAY 
MONSANTO & CO., . MANILA, PHILIPPINE ISLANDS 
he OZONE-VANILLIN CO., . , , NIAGARA FAatts, N. Y. 


Line of STAFFORD, ALLEN & CO.’S ESSENTIAL OILS always on hand 
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WELCH & WELCH 


121 Broad Stre 


SOAP MATERIALS 


OLIVE OIL FOOTS COTTON SEED FOOTS 
Cocoanut, Olive, Palm, Cotton Seed, } CALISTX.. SAL, 3 
Corn, Red, Peanut. \ O | L S SILICATE. \ S O D A 


Pot and Pearl Ashes, Soda Ash, Tallow and Grease 





H. SALLE, PARIS, FRANCE 


Specialties in Perfumers’ Drugs and Aromatic Gums 


GUM BENZOIN, GUM STYRAX, 
AMBRETTE SEED, CIVETTE 





DISTINCTIVE 


GLASS WARE 
FOR PERFUMERS 


IS TO BE HAD OF 


SWINDELL BROTHERS, 


BALTIMORE, MD. 








